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This year marked the 20th anniversary of the Fourth World Women’s Conference and the Beijing 
Platform for Action. When UN Women reviewed national reports from 167 countries on its 
implementation, Section J on women and the media, one of the 12 Critical Areas of Concern identified as 
pivotal in overcoming gender inequality, was among the most underreported. Progress for women in the 
news room and in news content has been way too slow.     

The persistent gender bias in the news industry is alarming because it in turn shapes the unconscious bias of 
large audiences. Media are a powerful force in determining how we see the world, what we think, and 
often how we act.  

We now know that the ways in which women are depicted has a profound effect on attitudes and can 
either reinforce or break with traditional gender roles and stereotypes.  

We want gender inequality to have a 2030 expiry date, in line with the Sustainable Development Goals. 
Women’s rights advocates have worked hard to have the central importance of gender equality recognized 
in the Agenda 2030. Its success will depend on important partnerships, including with the media.  

What will this take?  

To start with, we need to continue to build the evidence base. Important studies on women’s 
representation in the news media exist -- the GMMP that UN Women has had the pleasure and privilege 
to support being one of them – yet more data is needed to unequivocally drive the argument home. One 
under-researched aspect is, for instance, the correlation between women in editorial positions and news 
content.  

Localized efforts can also provide important entry points. In Moldova, for example, UN Women has 
facilitated a coalition of media houses which monitor their content for gender balance and self-regulate 
based on the findings. 

Guidance and capacity building are additional cornerstones for progress. The Beijing Platform for Action 
recommends Codes of Conduct on gender-sensitive reporting, but a sample scan of media organizations in 
all geographic regions that UN Women undertook earlier this year found little evidence of comprehensive 
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guidance.  Where it exists, it is often not widely understood and implemented. Yet examples of success 
demonstrate that when strictly applied, editorial policies coupled with training on gender-sensitive 
reporting can turn the tide.  

Editorial networks can provide additional impetus: a compact with media houses that we established in the 
context of the 20th anniversary of the Beijing Conference yielded a significant increase in coverage and 
helped forge a coalition that continues to deliver as the clock has started running on the SDGs.  

Finally, and like in any other industry, employment policies that put an emphasis on gender balance in the 
work force, provide mentorship programmes for women and create family friendly environments will 
increase the number of women in the newsroom and provide a more inclusive perspective.  

At this conference, we are aiming at an international cooperation framework on gender and media. Many 
partners – from governments, to international organizations, academia and civil society have important 
roles to play in advancing this critical agenda.  

Yet ultimately, the proof will lie with the media industry itself. Its editorial and managerial leaders must 
embrace the responsibility of their influence and come to realize that with half of its audience being 
female, it is not only the right thing to aim for gender balance in the news room and in news content. It is 
also, as former editor-in-chief of Bloomberg Matt Winkler put it, a business imperative. 

We must talk about the media, with the media.    

Thank you! 


